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Means of Promotion

Overall aim: To build audiences for Spanish-
language cinema

• Work with distributors of upcoming releases –
marketing & promotion

• Tour – increase presence of Spanish-language
cinema in UK

• Education materials & events – future audiences

• Partner with UK distributor to buy and release
films/DVD –  specialised label

• Ensure a constant presence – bookings all year



Cinema 1, Cornerhouse – Sold out screening 2006



Cinema 1 interior, 2006 – sold out public screening of 7 Virgenes



Upcoming Releases

• Invite filmmakers & share costs

• Pre-release press (interviews & reviews)

• Building mailing & e-mailing lists for
Spanish-language releases

• Tour – include films as previews to
determine release patterns & build word of
mouth

• Book these and other Spanish-language
films for the cinema when released



2005: Argentinean director  Carlos Sorin wishes he was back home!



Antonia San Juan, August ’99 –  Partnership w/ Edinburgh Film Festival

& Pathe UK



Viva Tour includes

• Previews of films coming into distribution

• Films bought by UK distributors but with
no plans to release them (DVD only?)

• Temporary distribution of films without UK
distributors (from sales agents or
producers)

• SodaViva films (in 2007/8) – films bought
by Soda Pictures for tour, DVD, VOD

• At least one film aimed at education



18-year-old actor Jesus Carroza signs autographs following

schools screening of 7 VIRGENES



Education

Building audiences for the future

• Films pre-distribution or in temporary
distribution (festival/tour)

• Using Viva experience to work with
distributors on education materials for films
being released (outside festival period)

• Downloadable study guides (at least one
for a tour film)

• Education events using the study guides +
tutors list for use by other venues





SodaViva

Soda:

• Distribution – buy all rights except TV

• Agree with festival which titles to purchase

• One 35mm print on tour; DVDs; VOD via

cable & digital TV

Viva:

• Provide brand name recognition / mailing lists

• Tour promotes subsequent DVD & VOD

• Invite filmmaker guests to festival + record

DVD extras?





For Discussion?

• Is the tour model a viable way to get films
circulated?

• How could it work across territories (eg
Pan-European)?

• Will digital make it a lot easier and more
effective?

• Is the best model a combination of tour
(theatrical/non-theatrical), DVD release(s)
and VOD?





The Festival & Tour
• Run by Cornerhouse, an ‘arthouse’ cinema, as

an integral part of its ongoing programme.
Cinema had strong, direct links with UK
distributors.

• Every March since 1995 – initially Spanish only;
added Spanish-speaking Latin American in
2004

• 10 days, 50 films/programmes, approximately
90 screenings. Grew from 1 screen part-time to
3 full-time.

• Tour (24 cinemas in 2007)

• Number of films on tour (2007): 8 (3 from UK
distributors; 5 from international producers or
sales agents).



Festival Aims

• To bring the best of Spanish-language cinema to
Manchester, the UK, Dublin

• To promote Spanish-language cinemas and
cultures

• To build year-round audiences for Spanish-
language films

• To give a profile to these films and assist them in
seeking distribution; work with UK distributors to
promote Spanish-language films

• To engage & educate students of Spanish &
Latin American languages through film

• To promote Manchester and foster links


