Building an Audience for
Spanish-language Cinema:

Spanish & Latin American Film Festival

Manchester, UK



Means of Promotion

Overall aim: To build audiences for Spanish-
language cinema

Work with distributors of upcoming releases —
marketing & promotion

Tour — Iincrease presence of Spanish-language
cinema in UK

Education materials & events — future audiences

Partner with UK distributor to buy and release
films/DVD — specialised label

Ensure a constant presence — bookings all year



Cinema 1, Cornerhouse — Sold out screening 2006




Cinema 1 interior, 2006 — sold out public screening of 7 Virgenu
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Upcoming Releases

Invite filmmakers & share costs
Pre-release press (interviews & reviews)
Building maliling & e-mailing lists for
Spanish-language releases

Tour — include films as previews to
determine release patterns & build word of
mouth

Book these and other Spanish-language
films for the cinema when released
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Viva Tour includes

Previews of films coming into distribution

Films bought by UK distributors but with
no plans to release them (DVD only?)

Temporary distribution of films without UK
distributors (from sales agents or
producers)

SodaViva films (in 2007/8) — films bought
by Soda Pictures for tour, DVD, VOD

At least one film aimed at education




18-year-old actor Jesus Carroza signs autographs following
schools screening of 7 VIRGENES




Education

Building audiences for the future

Films pre-distribution or in temporary
distribution (festival/tour)

Using Viva experience to work with
distributors on education materials for films
being released (outside festival period)

Downloadable study guides (at least one
for a tour film)

Education events using the study guides +
tutors list for use by other venues
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SIETE VIRGENES (20 SIETE VIRGENES (2005)
Study Notes Study Notes

Dir. Alberto Redriguez
Whtten by Carmen Hemrero

i Bookmarks

Alba Rodriguez (Patri): Animada por sus amiges cuando vieron &l anuncio del casting en el
insttuto, Alba demostro en |a prueba que. como la dice. le gusta “hablar por los codos™. Asi
debuta en el cine una estudiante aficionada a 13 lectura, '@ musica, & ba'e y el cine.

Fuente: Adaptado de ia pagina oficlal ce |a paiicua hitp:waa.7virgenes.com

ANTES DE VER LA PELICULA

+ En parejas comentad lo siguiente:

Curriculum Links: Young People Teday (famity and
relationships). The Cultural and Social Landscape:
Sevila and Andalucia.

Themes include: friendship; loss (death of 3
friend): famly; youth culture; crime and punishment.

Signatures

Titulos de Crédito

£+ Qué te sugiers |a fow del cartel?

+Qué tipo de pelicula crees que va a ser (de aventuras, de teror, histonca,

Direccion: Alberto Rodriguez
de realidad social, tc.)?

Pais: Espafa
Geénero: Drama
Duracion: 88 minutos
Estreno: 14 de octubre de 2005

Guion: Aberto Rodrngaez y Rafael Cobos Lopez
Fotografia: Alex Catalan

Musica: Juio de la Rosa

Montaje: J. Manus! G. Moyane

Produccion: José Antono Félez

Direccion artistica: Jawier Lopez

Vestuario: Femando Garcia

Busca un rasgo caracteristion de los actores que protagonizan |a pelicua.

+ Vamos a trabajar con &l texto de |a sinopsis. En parsjas. completa & texto con las palabras
que aparscen en la tabla mas abajo.

4 m‘u JOSE Bmlism Eu Verane en un barmio obrero y de una civdad del sur. Tano. un
adolescents que cumple condena en un centro de reforma, recioe un
Vi R P EN s especial de 48 horas para asistirala ae su hermano
E Santacana.
Durante el tempe que dura el pemiso, Tano se reencuentra con su mejor
El director: 9 POLUL DEALIETTO AR amigo. Richi. yselanza aviviresashorasconel ____ propdsio
Alzerto Rodriguez nacio en Sevilla el 11 de mayo de divertirse, de hacer todo lo que le estaba prohibide en & centro: se

de 1871, Alberto ha codinigido varios cortos emboacha, se droga. roba, ama y. fundamentalmente vuelve 3 la
antes de su incursion en el largometraje con & __-Sesents 'ore y ejerce esa libertad con toda la fuerza y el ae

} Pages f Layers

Factor Pilgrim (2000), junte con Santi Amadeo. I3 adolescenca.
Su segundo filme, £ 'rq;e (2002), trataba sobre )
la cuestion de la margnacién social y transcumia Pero, a medida que franscume su fuera del centro, Tano tarrbien

al desmeronamiento de todos sus referentes: el

también en Sevilla. R —
familia, & amor, 1z amistad, todo ha cambiado. Mas alla de un permisc de 48

Intérpretes: horas, |a libertad de Tano se convierie en un impuesio hacia la

Juan Jose Ballesta (Tano): Tenia solo ocho anos cuando empezo a irabajar en series de television. madurez.

En &l afo 2000 se convirtid en & actor mas joven en recibir un Goya como Mejor Actor Revelacién

por su interpretacion en £i Bofa (Dir. Achero Mafias, 2001). Ahora cusnta ya con una extensa bamio  fime atrevimiento  wizje margnal

filmografia. compaginando su pasion por &l cine con |a actividad deportva. Owas peliculas en 1as que estanca boda pemiso asste  vida v
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SodaViva

Soda:
o Distribution — buy all rights except TV n'=—mmu
« Agree with festival which titles to purchase

 One 35mm print on tour; DVDs; VOD via
cable & digital TV

Viva:
* Provide brand name recognition / mailing lists
 Tour promotes subsequent DVD & VOD

 |nvite flmmaker guests to festival + record
DVD extras?
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For Discussion?

Is the tour model a viable way to get films
circulated?

How could it work across territories (eg
Pan-European)?

Will digital make it a lot easier and more
effective?

|s the best model a combination of tour
(theatrical/non-theatrical), DVD release(s)
and VOD?






The Festival & Tour

Run by Cornerhouse, an ‘arthouse’ cinema, as
an integral part of its ongoing programme.
Cinema had strong, direct links with UK
distributors.

Every March since 1995 — initially Spanish only;
added Spanish-speaking Latin American in
2004

10 days, 50 films/programmes, approximately
90 screenings. Grew from 1 screen part-time to
3 full-time.

Tour (24 cinemas in 2007)

Number of films on tour (2007): 8 (3 from UK
distributors; 5 from international producers or
sales agents).



Festival Aims

To bring the best of Spanish-language cinema to
Manchester, the UK, Dublin

To promote Spanish-language cinemas and
cultures

To build year-round audiences for Spanish-
language films

To give a profile to these films and assist them in
seeking distribution; work with UK distributors to
promote Spanish-language films

To engage & educate students of Spanish &
Latin American languages through film

To promote Manchester and foster links



