
Eurochannel
the best of Europe

Aims

 To present the European  culture to the world.

 To bring European television, music and cinema to
each home

 To offer images of a young and dynamic Europe
beyond the language barriers.



Euro Cinema - Our core offering with classic and
modern European movies

Euro Magazine - A contemporary look at our viewer’s
interests; Architecture, Art, and many other exciting
themes

Euro Fashion - A look at fashion… and those who
make it, including runway shows from the latest
collections

Euro Travel - An intelligent travelogue focusing on the
history, architecture and uniqueness of cities around the
world

Euro Series - Original series from Europe

Euro Production - Special programs focusing on
artists and their contributions

Euro Music - With modern and classic concerts,
video clips, retrospectives, interviews and more

Programming

Achievements

 8 million subscribers since the channel was launched
in 1994 all around America, Portugal, Angola and
Mozambique

 released by more than 200 cable and satellite
operators

 80 % of exclusive programs, and 30 new programs per
month on average



Achievements

 100% of Europeans programs is in its original audio with
subtitles which recreates movies theater  atmosphere to
its viewers. Three versions: Spanish, Portuguese,
English

 Eurochannel audience is the same as European lovers
cinema movie-goers.

 Almost the only channel promoting the whole
European culture  among all the foreign channels.

Achievements

 Programs coming from the main countries (52% from
France, 16% from UK, 11% from Italy …).

 But also from all the other European nations and regions



Achievements

 Fiction (feature films, TV movies and short films)
represents 60% of the programming grid.

                  Focus on

Names such as Penélope Cruz, Antonio Banderas, Gérard Depardieu, Catherine
Deneuve, Marcello Mastroianni, Monica Bellucci, Olivier Martinez, Carole
Bouquet, Anthony Hopkins,  Cecile de France, Ricardo Scamarcio, Alain Delon,
Juliette Binoche, Matthias Schweighöfer, Marie Trintignant among others are
featured.

 Cycles –  movies of the same director, actor, actress or theme.

 Theme Night – dedicated to an actor, actress, director or theme, combining
documentaries and movies.

 Nostalgia Night – homage to the icons of the European cinema.

 Special miniseries – presents the latest most successful European series with
famous actors.



 Fiction from all European countries

 “Irene” with Cecile de France
 “Frank Riva” with Alain Delon,
 “Family Murder Party” with Elsa Zylberstein.
 “23” with Auguste Dielh
 “The young Schiller” with Matthias Schweighöfer
 “Solino”with Christian Tasche
 “Slumming” with Paulus Manker and August Diehl

Recent events: The tour of Europe around
27 Short Films

 European Short Film Festival  launched  in
2008  with the  Alliances in Miami,
Peru,Argentina, Colombia, Mexico and Hong
Kong

  27 short movies award-winning from
prestigious festivals.

 More than 40 theatrical screenings
 The 27 short films are now currently being

broadcasted in Eurochannel.
 Second Tour in 2009.



Other event: “One month, one country”, a
festival dedicated to the cinema, the TV films

and the music of each country of Europe.

What is it?

 During a specific month the channel shows a representative
programming of a European country or region production.

 Fiction, art, cinema, fashion, music of every country.
 Differents events organized (press conference in Europe

and Latin America, projection of European films in Latin
American movie theater  …) ‏

What is the content ?

 Movies and TV films.
 Documentaries about the main towns of the country.
 Programs about the artistic life of the country.
 Programs about the design and the architecture.
 Video clips and concerts presenting the country musical

creation.
 Exclusive interviews of famous actors, directors …

One month, one country



Success of the German  and Austrian Months in   2007 and 2008

 Austrian and German internationally well known movies
 Broadcasting of documentaries (Tailor Made Dreams, Dress Code –

How to Dress Right? … ), shorts films …
 Discovery of the diversity of German and Austrian music  (Tokyo Hotel,

Rammstein …) ‏
 The  Months have been welcomed positively, either by Latin American

Press and Eurochannel’s public.

Other European Months are upcoming on Eurochannel

Eurochannel in the press

 Eurochannel pays close attention to its press relation in every
country it is established (Brazil, Argentina, Mexico …) and its
programs receive critics from the most important newspapers and
magazines.



Eurochannel in the press

Eurochannel in the press



EUROCHANNEL
proposals for cooperation with

Distributors and Young
Talents

Aims

 To make the  link between movie theaters and
television.

 To create joint actions to promote European Films



For distributors

 Promotion on Eurochannel of films being released in
theaters

 Programming of films of actors or directors starring in
films released in theaters

 Joint organization of "One Month, one  country"
 Joint organization of specific Festivals
 Support in programming of European films:

subtitling, press releases, short films...

 Eurochannel is eager to promote any European Film
or Arts Festival, as it did with  the European Festival
of Bogota, the French Festival of Miami …



For young talents

 Programming of Eurocards: three minutes about
European places, monuments...everywhere

 Programming in Unknown Europe: 13 minutes of
creation documentary about European places,
people, everywhere.

 Diffusion in Eurochannel of award-winning films from
all the festivals.

ConclusionConclusion

 After a near stand alone development,
Eurochannel is eager to develop any kind of
partnership to jointly increase presence of
European audiovisual in Latin America.
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